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Gaming Goes Casual
Philip Reynolds, 07.08.09, 02:35 PM EDT

Games developers win big in the U.K thanks to some laid

back videogames.

LONDON -- Move over, couch-blooded killer with a virtual gun

because the nonviolent casual gamer wants a seat in front of

the monitor. With sales passing three million this year,

"edutainment" title ‘Dr. Kawashima’s Brain Training’ entered the

record books as the UK’s best selling game in history. But it

also illustrates a new age in the way video games are

marketed.

Steve Bailey, game analyst at Screen Digest believes the

success of the game is down to the “neutral and approachable”

advertising campaign that the game received. “It’s what we call

a wide ranging ‘evergreen’ title, its appeal has allowed it to keep

selling,” he said, “it’s a trivia activity, like a crossword, but it

allows you to gauge your progress.”

Available for Nintendo ( NTDOY.PK - news - people )’s

handheld ‘DS’ console, the game measures a player’s ability to

complete puzzles and tasks – awarding them a ‘brain age’ score

at the end of each session.

The game’s sales figures illustrate the

success of the gaming industry’s focus

on ‘casual gaming’ -- which attempts to

attract demographics which would not

normally play video games. Success

stories include The Sims, and products

such as “Cooking Guide” -- which

teaches users how to prepare meals,

or the “100 classic book collection” –

which provides digital versions of

classic texts for people to read on the go.

“These new games focus not on skill, but involvement. They’re

brief, and they’re easy to pick up.” Explained Bailey, “and they

have a relaxed, edutainment profile in contrast to the brawny

style of most mainstream games.”

The lucrative UK gaming industry has taken a tumble in recent

months, with year-on-year sales down 5.7%, with 29.7 million

units sold compared to 31.5 million units for the same period in

2008 according to ELSPA.

This is due to an increased interest in second hand games, and

a new area of ‘browser gaming’ – where casual gamers can log

onto websites and play for free, with costs covered by

advertising.
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